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Abstract:  Modern tourism has been a movement, function, hobby and an industry also.  As an economic enterprise, tourism has been 

labour intensive, smokeless, income generating and foreign exchange earner too. The tourism industry in India is substantial and 

vibrant and the country is fast becoming a major global destination.  India’s travel and tourism industry are one of the most profitable 

industries in the country, and also credited with contributing a substantial amount of foreign exchange the importance of tourism to 

economic development has been recognized widely due to its contribution to the balance of payments, GDP and employment. Since 

last few years, Indian tourism industry has been growing at a rapid pace and it has vast potential for generating employment and 

earning large amount of foreign exchange. So it is imperative to study the growth and development of Indian tourism industry. In the 

present paper the growth and development of Indian tourism industry has been studied. 

 

Index Terms - Tourism Industry, GDP, Foreign Exchange Earnings 

 

Introduction 
 Human civilization has been pregnant with a number of activities, inventions and institutions, As the original man started 

changing and so growing, such aspects of life got strengthened and sophisticated over the decades, Basic inventions like money and the 

printing press come up, though men worked hard to ensure and excel in a good number of awareness, he had a wonder last too.  After 

hard work, man felt the necessity for some leisure.  Leisure Times have been spent in a variety of ways, modes and musings 

 Logically the development of the several types of transport and systems, schemes and attractions influenced travel and tours, 

In due course, the tourism industry was born 

A. Tourism in General 

Travel has always been a fascination for mankind.  From the very beginning of his developmental history, man has been traveling 

from place to place for various   reasons–both out of necessity and curiosity.  Modern Tourism has emerged as a strong economic force 

with tremendous impact on the society and culture, both in the host and guest environments 

 This is illustrated by the fact that during 2006, four million tourists visited India and spent US $8.9 billion. In 2006, tourism as an 

industry offered employment to 41.8 million people, and accounted for 5.9 percent of the GDP.  Also tourism benefits are conferred on 

all classes, sections and regions.  The contribution of travel and tourism to gross domestic product (GDP) is expected to be at 6.0 per 

cent in 2009. (Source WTTC) 

Tourism provides the second highest net foreign exchange earnings to our economy. Tourism industry is the largest employment 

generator of the world.  
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Tamil Nadu is a State with several distinguished tourism centres. It has cerulean mountains, verdant vegetations, sandy 

beaches, mammoth monuments, timeless temples, fabulous wildlife, scintillating sculptures and reverberating rural life. It has 

picturesque spots, continuing heritage, cultural confluence and aesthetic magnificence. 

Tirunelveli is one of the most visited tourist districts in Tamil Nadu.The place boasts off some of the well-preserved temples 

built by Pandaya rulers.The place also has some of the natural wonders in its surroundings that attract domestic as well as foreign 

tourists. Tirunelveli that is situated on the banks of the river Tamiraparani. The main attraction of modern-day Tirunelveli District is the 

twin temples of Kanthimathi-Nellaiappar dedicated to Parvati and Shiva respectively, District Science Centre, Museum, Kutrallam, 

Uvari Village, V.O.C Mani Mandapam, Veerar Pulithevan Memorial, Kalakkaddu Wildlife Sanctuary, Kunthakulam Bird Sanctuary, 

Mundanthurai Wildlife Sanctuary, Papanasam, Krishnapuram. 

Review of Literature 
 Satya Suresh1 (2011) in his study on “Promoting Health Tourism in India:  An Exploratory Study on the Role of Specialty and 

Corporate Hospitals in Bangalore” concluded that the role of hospital  management in promoting medical tourism is vital.  Their 

interface with the various stakeholders can create synergy and common platform for promoting medical tourism to India.  Doctor’s 

expertise and their networking can enhance the scope of this field.  However certain aspects like language, cross cultural issues are in 

the scope of the hospital management to nurture and adhere.  But other aspects like post operative care, visa and insurance 

streamlining, air connectivity, laws regarding organs and transplantation are outside the preview of the hospital management but they 

can intervene effectively with the Government and lobby for their cause which is are also very essential for the growth of this sector.  If 

the hospitals and the Government of India take concrete planned steps to promote this sector it can help in wealth generation. 

B. Statement of the problem 

Tourism has become an integral part of modern life.  Its Origin could be traced as early as man attempted to satisfy his basic desire 

to go out, with or without specific purpose; see people and places; meet and mingle with the classes and masses, enjoy rest; eat 

differently and experience the inspiring inputs of nature freely and refreshingly.  The supreme benefit of travel, tours and tourism has 

been rejuvenation. It has been rather a process of recharging the body and mind.  Even the soul becomes more sublime and Weatherall 

by tours. 

 These research work makes an attempt to analysis the base and pattern of inflow of tourist into Tirunelveli District in Tamil 

Nadu. To estimate the growth and development rates of tourism industry in the study area.  Some of the problems faced by the tourist 

are also analyzed.  The researcher could find the place of Tirunelveli District in the Indian Tourism Map. 

It is obvious that the researcher is interested to study the facts and facets of tourism of his native District. A SWOT analysis has 

been attempted in this work. So, this study on Development of Tourism Industry in Tirunelveli District has been undertaken. 

C. Objectives of the study 

 The following are the Specific objectives of the study:- 

1. To highlight the types, trends and attractions of tourism in Tirunelveli District 

2. To find out the demographic features of tourists visiting in the study area. 

3. To examine the factors and facilities which influence the development of tourism industry in the study area. 

D. Hypotheses 

 The following hypotheses were adopted 

a. More excursionists than tourists visited Tirunelveli District during 2001-2011 

b. Tirunelveli District has been a transit area rather than a destination place during the study period. 

E. Scope of the study 

 This explorative investigation covers the revenue district area of Tirunelveli in Tamil Nadu.  All the 11 revenue taluks are 

included in this research work. 

F. Study period 

 The study period adopted for this work has been 10 years from 2001 to 2011 

G. Methodology 

 The methodological inputs are presented in the following sections: 
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A. Data Base 

Both primary and secondary data were collected and employed in this work. 

While the primary data were collected from the tourists and tourism managers by using structured and pre-tested schedules, the 

published secondary data were outsourced from tourism departments, officials and tour conductors, Newspapers and display boards, 

Electronic media also provide information. 

B. Sampling Method 

 Using the convenient sampling method, the total sample size was fixed at 400 tourists.  Out of the 300, 200 were foreign 

tourists and 200 domestic tourists.  Among the gender and places, a near normal balance has been made.  Apart from field surveys 

through schedules, a few discussions and personal conversations were conducted to fish out facts and processed them duly. 

C. Tools of Analysis 

 Necessary mathematical and statistical tools of analysis have been suitably employed in this study.  Averages, tables, 

percentages, chi-square test, multiple regression analyses – trend rate and compound growth rate, garrets ranking technique and Lickets 

5 point scale were given importance in analysis and interpretation. 

 To make data analysis more clear, a few figures also are provided. 

G. Significance and Justification of the study 

 This is an empirical study with considerable significance because the tourism industry has been rewarding and with escalated 

potentials for further strides.  Since the study area is the native district of the researcher he has greater understanding of the desiderate 

and distinctions of the problem. 

 It is possible to assess the contribution made and the conflicts, if any, confronted by similar exercises.  It is a sure road to 

rectification and revitalization.  So, the present study has become resoundingly relevant and surpassingly significant. 

 Again this research work on the development of tourism industry in Tirunelveli District; enjoys necessary theoretical validity, 

analytical feasibility and practical utility, It is capable of adding to the original and creative types of knowledge and does not confine to 

the formative and reproductive types alone.  Above all, this problem has its modern and innovative claims.  Hence, the topic gets 

justified. 

The gender-wise classification of the tourists plays a significant role in tourism. Tourism can be effectively planned only when 

the tourism authorities of a country know in detail the demographic factors of the tourists. It is a generally accepted concept that the 

adventurous spirit of a person is decided by his age. Young people like to travel from place to place to enjoy nature’s beauty, when they 

become old, their interest to travel declines.  

GENDER-WISE CLASSIFICATION AMONG SAMPLE TOURIST 

Sex 

No. of Tourists 

Domestic Foreign Total 

Male 128 (64.00) 114 (57.00) 242 (60.50) 

Female 72 (36.00) 86 (43.00) 158 (39.50) 

Total 200 (100) 200 (100) 400 (100) 

Source: Survey Data. 

Note   : Figures in parenthesis are the percentage to total. 

Table 6.1 explains that the gender wise classification among the sample respondents. Among the sample foreign tourists was 

57.00 per cent of males and 43.00 per cent of females while among the domestic tourists was 64.00 per cent of the male and 36.00 per 

cent of female. It is inferred that the proportion of male tourists are higher than the female tourists in both the cases. In fact 60.50 per 

cent of tourists are male members. It shows that the opportunities are either deliberately or accidentally refused to female members to 

visit places.  
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PURPOSE OF VISIT BY THE TOURISTS 

Purpose  No. of Tourists 

Domestic Foreign Total 

Pilgrimage 69 

(34.50) 

24 

(12.00) 

93 

(23.25) 

Meeting friends & relatives  15 (7.50) – 15 (3.75) 

Health centres 8 (4.00) 5    (2.50) 13  (3.25) 

Business 13 (6.50) – 13  (3.25) 

Official 4  (2.00) 7   (3.50) 11  (2.75) 

Sight Seeing 25 

(12.50) 

121 

(60.50) 

146 

(36.50) 

Educational  18  (9.00) 23  

(11.50) 

41  

(10.25) 

Attending Conference 2  (1.00) 1   (0.50) 3 (0.75) 

Sports – – – 

Casual visits  29  

(14.50) 

7  (3.50) 36 (9.00) 

Sponsorship 14 (7.0) 12  (6.00) 26  (6.50) 

Others 3  (1.50) – 3 (0.75) 

Total 200 (100) 200 (100) 400 (100) 

Source: Survey Data. 

Out of 400 tourists 23.25 per cent visits places for pilgrimage purpose. The purposes of sight seeing and education seem to be 

which accounts 36.50 per cent and 10.25 per cent. In the collected data not even a single tourist has made a visit for sports purpose. 

With regard to domestic tourists pilgrimage is ranked as primary reason followed by casual visits which account 34.50 per cent and 

14.50 respectively.  Whereas in the case of foreign tourist sight seeing is ranked as first priority which accounts for 60.50 per cent and 

12 per cent for pilgrimage respectively. It is found that first order of priority shown by the domestic tourists is pilgrimage whereas it is 

sight seeing in the case of foreign tourists.  

H. Major Findings: 

1. Tirunelveli District has been growing and developing as far as the tourism industry is concerned. 

2. A mixed tourist population visit the Tirunelveli District. 

3. There has been a seasonal trend of inflow of tourists to Tirunelveli District. 

4. Naturally, the domestic tourists are greater in number than the foreign tourists. 

5. Mostly, tourists visiting Tirunelveli District feel satisfied with the infrastructure facilities. 

6. It is found that both trend and compound growth rates show an encouraging syndrome so far as the tourism industry in 

Tirunelveli District is concerned. 

7. A section of tourists feel that many places are much polluted and need thorough cleaning. 

8. It is found that tourist guides are small in number and they lack the professional training and work culture also. 

9. Both Central and State Governments spend necessary money for the development of the tourism industry.  But the 

trickledown effect has not been prompt and full. 

10. In sum, the tourism industry in Tirunelveli District, has taken-off and shall enter into an age of higher acceleration and 

achievement with the provision of potentials and popular participation. 

CONCLUSION 

Tourism plays a strategic role in the economic, social, cultural development of India.  It has emerged as one of the world’s largest 

industries. It is one of the fastest growing sectors of the economy.  Tourism industry has the unique advantage of generating 

employment for skilled, semi - skilled and unskilled persons. It ensures inclusive development for the locals. 
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